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CREDIT HOURS: 3

CONTACT HOURS BREAKDOWN:

Lecture/Discussion 48
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CATALOG COURSE DESCRIPTION:
Prerequisite: None
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An introduction to the Broadcast nedia through which the student
shoul d gai n an understandi ng of the historical, technical, |egal and
critical aspects of radio and tel evision nedia.

General Education Requirements - Associate of Arts Degree, meets Area(s):
General Education Requirements - Associate in Science Degree, meets Area(s):

UNIT TITLES:

1. History of broadcasting, broadcast law, critical standards and
eval uation

2. Broadcast station nanagenent and progranmm ng

3. Radi o production and witing
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Course Overview

Upon successful conpletion of this course, the students should be

able to
critical

explain the history of broadcasting, broadcast |[aw,
standards and evaluation; describe broadcast station

managenment and programm ng; wite and produce a radi o program

Units:

Unit 1.

Hi story of Broadcasting, Broadcast Law, Critical
St andards and Eval uati on.

General Qut cone:

1.0 The students should be able to identify historical,
legal, financial and critical aspects of the
broadcast industry.

Specific Learning Qutcones:

Upon successful conpletion of this unit, the students
shoul d be able to:

1.1 lIdentify the primary inventors, inventions and
events that influenced the historical devel opnent of
br oadcasti ng.

1.2 Explain the evolution of broadcast regulation and
the effects of regulation on program content and
programcriticism

1.3 Nane the primary court decisions that had inpact on
the formation, regulation and content of the
broadcast industry.

1.4 Determne the requirenments for broadcast station
licensing and conpare/contrast the present and past
| icensing requirenents.

1.5 ldentify the major trends and devel opnents in the
br oadcast i ndustry such as cable, satellite,
interactive video and conputer rel ationships.
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Unit 2.

Broadcast Station Managenent and Progranm ng

General CQut cone:

2.0 The students should be able to recognize that a
broadcast station's programm ng and phil osophy is
based on denobgraphic understanding of t he
station's ADI (area of dom nant influence).

Specific Learning Qutcones:

Upon successful conpletion of this unit, the students
shoul d be able to:

2.1 Develop a station format based on audience
targetting.

2.2 Recognize the relationship of the station's
income sources, nmethods of nmaximzing station
revenues and creating station progr anmm ng
t echni ques.

2.3 Define the roles and responsibilities of station
per sonnel .

2.4 Create a station log based on the relationship
bet ween the target audi ence and revenue sources.
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Unit 3. Radi o Production and Witing

General CQut cone:

3.0 The students should be able to apply radio
production values to a broadcasting station's
format and to create an original student radio
proj ect .

Specific Learning Qutcones:

Upon successful conpletion of this unit, the students
shoul d be able to:

3.1 Practice radio production techniques utilizing
radi o broadcast equi prment.

3.2 Develop continuity and practice commercial
production and witing for radio.

3.3 ldentify and create an editorial position which
reflects the relationship between the broadcast
station and the target narket.

3.4 Create a conprehensive radio production which
summari zes a station's programm ng phil osophy and
utilizes radi o producti on equi pnent and
t echni ques.
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